
Analyzing Visual Arguments 

A visual argument can be an advertisement, a political cartoon, a photograph, bumper 

sticker, a T-shirt, a hat, a Web page, or even a piece of fine art. Yet the tools to 

analyze argument—identifying claims, analyzing the way evidence is used, thinking 

critically about the artist’s assumptions, examining how the piece is structured, 

considering appeals to ethos, pathos, and logos—are fairly similar for both visual and 

written arguments. 

Although the tools that artists use to make their arguments are primarily visual 

strategies such as placement of figures and objects and the use of color, the process 

of analysis is the same as with any text: look carefully, take note of every detail, make 

connections about your observations, and draw conclusions. Again, as with any written 

text, it’s important to know what occasioned the visual image and, if possible, who the 

artist intended as his or her audience. 

 

1. One response sheet per group. Use your own paper. 

2. For each image: 

a. Give it a title if it doesn’t already have one. [example: 9/11 stamp] 

b. Briefly answer the following questions: 

i. Who is the intended audience? 

ii. If can find the artist, who is it? If the info isn’t readily available, make 

a guess [photojournalist in NYC]. 

iii. What do you notice first in this piece? What draws your eye in? 

iv. What topic does this image raise? Does the image make a claim 

about that argument? 

v. What emotions does this image evoke? 

vi. Are the figures realistic, caricatures, distorted? What is the effect? 

vii. Does the image have a visual allusion that might evoke sentiment or 

memories in the viewer? 

viii. What cultural values would the viewers likely bring to this image? 

 

3. When you are finished, please put all contributing members’ names on the 

answer sheet and place in the class drawer.  


